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Brand @ @ These can go on for days. As many as the marketing
team wants and just push the categories down.

N ame Stores Account Cart
Search 7 @J

2.0 SuperCat

These are intended to be visual elements as
designed by Jared from West Elm. If there is no
resource to create custom graphics, these could be
automated by pulling the best selling/most popular
product from the category. Use a lifestyle image at
full width and crop it down and set it as a semi
transparent background to the text of the category
title.

3.0 Non-Category Items

The items that used to be listed at the bottom of the
category navigation can still be listed on the
homepage for easy discovery by users. It should be
separated from the categories by a small visual
Ad Block treatment and given a simple treatment itself for
#2 easy reading and click thru for phone calls and
emails on the mobile devices.
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e-Gift Card @ >

Track Your Order >
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[ -
bIrAUnad NG : 4.0 Brand @ @ When the menu is clicked the first time, the entire
N ame page slides open revealing the menu. As the user
SuperCat #1 5 Shop Stores  Account Cart navigates in the menu, the page changes to show
ouperi( - the content. If at anytime the user wants to get to
[ Search @ /@j the page rather than continue to navigate down, the
SUp erCat #2 > can tap the shop menu again to slide the navigation
pane closed.
\ > .
SuperCaf #3 2.0 Opacity Layer

- The Opacity layer should be very pale, enough so
>
SUperCOT #4 2o Ad BlOC |( that the user can still see what is going on beneath
it, but not so pale that they focus more on the page
SuperC 01- #5 > content than on the navigation pane.
SuperCat #6 > 3.0 Brand Name
The brand name item should always be at the top
- 5 and display the brand that the user is actively
SUperCOT # 7 browsing. For sites where there are other family
Ad Block . brands, the other brands should appear at the
SuperC at #8 > = / bottom of the SuperCats.
SuperCat #9 S 4.0 Black Right-Facing Arrows
A right-facing Black Arrow always indicates that the
- S there is another level the user can go down into the
SUperCOT # ] 0 category, at least 1. It also means the user is not “in”
Su perCo’r #1 any of these categories. It is a generic indicator.
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< All Categories

Shop

Brand @ @

Name

Stores

Account

Cart

(

)

Home > SuperCat #5

SuperCat #5 >
Cat #1 >
Cat #2 >
Cat #3 >
Cat #4 >
SubCat #1 >
SubCat #2 >
SubCat #3 >

Cat #1

Cat #2

Cat #3

Cat #4

SubCat #1

SubCaft #2

SubCaft #3

Left-facing arrows indicate that their is a category
above the current category where the user can move
up (or back) if they choose. Tapping this will change
both the navigation and the page content.

2.0 White Right-Facing Arrows

This is a “You Are Here” Indicator. The style of this
entire row should be unique, only to be used for the
active category.

3.0 Hero Ad Block

This block is optional on SuperCat pages, as
merchandizers choose. It is an option to show the
ads specific to category, or just show lifestyle
images for the season.

4.0 Cats & SubCat Images

As with the home page, rather than showing the old
square images with the text underneath in a way that
looks like products, but products that can’t be
purchased, This design allows for a much more
visual shopping experience. We use either curated
content, or if there is no time/personnel to curate, it
can be automated to pul the best selling product
from the category lifestyle images, cropped and set
to a light opacity text added over the top.

5.0 Cats & SubCat Blended

In some store SuperCats, it is necessary to blend
Categories with SubCats together. The reason here
is that we no longer wish to show “Shop By
Category” under the SuperCats, but we would still
show other Cats under that SuperCat. As an
example, on Pottery Barn, under Bedding, Duvet
Covers & Shams and Sheet Sets would now be at
the same level as Bedding Basics and Shop by
Color.

6.0 Category Click Behavior

We will no longer force users to click all the way
down to the deepest node to see products. Clicking
a Category will allow you to go to the new Category
page (04a).
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1.0 SubCat Dividers

The new Category landing page will close the

navigation panel and display results with SubCat
dividers like the desktop site.
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1.0 You are Here

Opening up the Menu button from anywhere on the
site will remember where you are and show your
existing location in the site navigation hierarchy
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Bakeware Sefts
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Cake Pans

Home »> Baokeware > Cake Pans
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